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INTRODUCTION 


This  compilation  is  one  of  a  series  providing  information  on  State 
agricultural  experiment  station  research  supported  by  Federal-grant  funds 
appropriated  annually  by  Congress  under  authorization  of  the  Hatch  Act  of 
1887.  as  amended  and  approved  August  11,  195>£,  and  Section  20U(b)  of  the 
Agricultural  Marketing  Act  of  19U6.  It  is  prepared  for  use  by  research 
workers  in  the  subject-matter  areas  presented.  Only  that  part  of  each 
State's  research  program  supported  by  Federal-grant  moneys  is  included. 

In  addition  to  the  Federal -grant  moneys,  the  State  experiment  sta- 
tions receive  some  Federal  support  through  cooperative  agreements  or  con- 
tracts with  the  U.  S,  Department  of  Agriculture*  Information  on  such  re- 
search, along  with  other  departmental  research,  is  available  in  the  Cen- 
tral Project  Office,  Agricultural  Research  Service. 

A  substantial  part  of  each  State  agricultural  experiment  station's 
research  is  supported  with  moneys  appropriated  by  the  respective  State 
or  Territorial  Legislatures  and  through  other  forms  of  private  and  public 
financing*  Information  on  current  agricultural  research  at  the  stations 
which  is  not  financed  under  the  Federal-grant  program  or  through  USDA 
cooperation  can  be  obtained  from  experiment "station  directors. 

The  information  given  in  the  series  of  Federal-grant  compilations 
includes  the  title  and  objectives  of  each  Federal-grant  project  pertaining 
to  the  subject  given  on  the  cover.  The  identification  of  each  project 
gives  the  department (s)  conducting  the  research,  the  station  number  of  the 
project,  and  the  number  of  the  regional  project  if  it  is  a  contributing 
project. 

Relevant  regional  projects,  if  any,  appear  at  the  end  of  the  compila- 
tion. States  having  projects  contributing  to  regional  projects  are  indi- 
cated. The  Roman  numeral  refers  to  the  location  in  the  summary  of  the 
contributing  project  title  and  objectives.  The  States  are  grouped  into 
four  major  regions.  These  are  designated  NC-North  Central,  NE-Northeastern, 
S-Southern,  and  W-Western.  The  capital  letter  "M"  following  the  letters 
for  the  region  indicates  regional  marketing  projects. 
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FAMILI  BUYING  AND  CONSUMPTION  PRACTICES 

Ala.  Motivating  Factors  in  Consumer  Purchases  of  Beef* 

To  identify  and  evaluate  decision-making  factors  affecting 
consumer  purchases  of  block-beef. 
Agr.  Econ.  579  (SM-19) 

Ala.  Why  Alabama  Consumers  Select  Specified  Foods.  To  (l) 

determine  sources  and  types  of  data  used  by  consumers  in 
making  decisions;  factors  involved  in  decision  making; 
relation  of  items  in  above  statements  to  purchase  and  use 
of  selected  foods;  and  (2)  test  and  measure  consumer  reactions 
and  response  to  selected  changes  in  market  resulting  from 
controlling  changes  in  kind  of  packages,  or  a  different 
form  of  advertising. 

Agr.  Econ.,  Home  Econ.  f>bl  (SM-13) 

Ariz  •         Availability  of  Fresh  and  Processed  Fruits  and 

Vegetables  Through  Retail  Outlets  in  Arizona*  To  survey  a 
sampling  of  retail  stores  in  a  selected  area  of  the  State 
to  learn  availability  of  fresh  and  processed  fruits  and 
vegetables  to  consumers. 

Home  Econ.  kkO   (WM-26) 

Ark.  Offerings  in  the  Market  of  Various  Forms  of  Rice  and 

Methods  of  Processing  and  Preparing  the  More  Nutritious 
Forms  of  Rice  to  Increase  Their  Marketability.  To  (1)  deter- 
mine  the  forms  and  amounts  of  rice  purchased  by  families 
in  retail  outlets;  and  (2)  study  and  develop  methods  of 
processing  and  preparation  for  the  more  nutritious  forms 
to  insure  their  acceptability  in  the  market. and  in  the 
home. 

Home  Econ.,  Rur.  Sociol.  and  Agr.  Chem.  383  (SM-13) 

Calif.        Factors  Which  Affect  the  Home  Utilization -And  Consumer 
Buying  Practices  of  Fresh,  Frozen  and  Otherwise  Processed 
Fruits  and  Vegetables  Grown  in  California.  To  determine,  for 
selected  California-grown'  fruits  and  vegetables,  how  (1) 
characteristics,  prices  and  availability  of  fresh,  frozen  and 
otherwise  processed  forms;  (2)  characteristics  of  families 
and  (3)  physical  equipment  available  in  the  home  affect  the 
quantities  and  qualities  consumed,  the  manner  in  which  they 
are  used  in  the  home,  and  the  practices  followed  in  their 
purchase. 

Home  Econ.  1712  (WM-26) 
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Colo.         Availability  of  Fruits  and  Vegetables  in  Colorado 
Retail  Markets*  To  determine  availability  of  selected 
fresh,  frozen  and  otherwise  processed  fruits  and  vegetables 
for  home  use  in  retail  markets  in  Colorado. 
Home  Econ.  2l£>  (WM-26) 

Storrs        Consumer  Practices  of  Older  Persons  in  Selection,  Use, 
(Conn.)    and  Care  of  Clothing.  To  determine  CI)  relationship  of 

clothing  characteristics  such  as  fabric,  design,  color  and 
construction  to  requirements  for,  and  satisfaction  received 
by,  older  adults;  (2)  consumer  practices  in  selection,  use, 
and  care  of  clothing  by  older  adults;  and  (3)  relative 
importance,  for  older  age  group,  of  comfort,  fit,  appearance, 
price  and  ease  of  care. 

Home  Econ.  275  (NE-19) 

(See  also  NE-19,  Consumer  Satisfaction  with  Clothing 
as  Related  to  Characteristics  of  the  Garments  and 
Consumer  Practices  in  Selection,  Care  and  Use,  in 
Part  13,  section  c.) 

Ga.  Consumer  Selection  of  Poultry  and  Other  Meats  in  Retail 

Markets.  To  determine  (1)  factors  affecting  selection  of 
poultry  by  purchasers  of  family  food  supplies;  (2)  sources  and 
kinds  of  information  used  by  consumers  in  making  decisions 
in  purchasing  poultry  in  retail  outlets;  and  (3)  effects  of 
special  promotional  programs  on  purchases  of  poultry  and  other 
protein-class  foods. 

Home  Econ.  M-329  (SM-13) 

Ga.  Motivating  Factors  in  Purchases  of  Beef  by  Families  in 

Georgia.  To  (1)   determine  factors  motivating  consumer  purchases 
of  block  beef  for  Georgia  families;  and  (2)  evaluate  the 
satisfactions  of  consumers  in  their  purchases  of  block  beef. 
Home  Econ.  330  (SM-19) 

Ga.  Food  Purchases  and  Use  Practices  of  Families  of  Gain- 

fully"*and  Non-Gainfully  Employed  Homemakers.  To  study  kinds, 
amounts,  and  sources  of  food  used,  types  of  menus,  time  spent 
in  food  activities,  and  facilities  for  food  preparation  of 
gainfully  and  non-gainfully  employed  homemakers  in  the  South. 
Home  Econ.  Eb  $$9 

Idaho         Availability  of  Fresh  and  Processed  Fruits  and 

Vegetables  in  Idaho's  Retail  Store's^  To  learn  (lj  availability 
throughout  the  year  of  specific  fresh,  frozen,  and  otherwise 
processed  fruits  and  vegetables  in  representative  areas  of 
Idahof  sand  (2)  prices  of  the  various  fruits  and  vegetables 
as  listed  by  retailers. 

Home  Econ.  305  (WM-26) 
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111.  Study  of  Consumption  Patterns  for  Children's  Clothing* 

To  (1)  make  a  survey  of  selected  clothing  purchased  and  worn 
by  children  6-10  years  of  age,  both  boys  and  girls;  (2)  deter- 
mine any  consumption  patterns  common  to  such  purchases;  (3) 
determine  factors  which  influence  purchase  of  special  textile 
products;  and  (U)  determine  family  opinion  of  factors  which 
result  in  satisfactions  or  dissatisfactions  with  these 
products* 

Home  Econ.  6O-383  $S02h) 

(See  also  NC-21*,  The  Consumption  Characteristics,  and 

Serviceability  of  Textile  Products,  in  Part  13  section  c ) 

Iowa  Family  Practices  in  the  Selection  and  Use  of  Garments 

for  Boys  Nine  and  Ten  Years  of  Age*  To  determine  (1)  family 
practices  and  reasons  for  selection  and  use  of  boys'  jeans, 
slacks,  and  shirts;  (2)  determine  satisfactions  and  dis- 
satisfactions as  expressed  by  the  boys  and  by  their  mothers 
as  to  jeans,  slacks,  and  shirts  selected;  and  (3)  provide 
data  for  selection  of  jeans,  slacks,  and  shirts  as  a  guide  to 
decision  making  in  relation  to  family  clothing  budget* 
Home  Econ.  1286  (NC-2U) 

(See  also  NC-2U,  The  Consumption,  Characteristics,  and 
Serviceability  of  Textile  Products,  in  Part  13  section  c  .) 

Ky.  Why  Kentucky  Urban  Families  Buy  Specified  Milk  and 

Dairy  Products*  To  (i;  determine,  with  respect  to  purchase 
of1  specified  milk  and  dairy  products,  how  experience,  know- 
ledge, and  attitudes  affect  buying,  how  various  sources  and 
types  of  information  are  used  by  consumers  in  buying  and  how 
economic  status,  family  preferences,  and  other  factors  affect 
buying  habits;  and  (2)  test  consumer's  responses  to  special 
events  or  actions  relative  to  dairy  products. 
Agr.  Econ.,  Home  Econ.  100°  (SM-13) 

La*  To  Identify  and  Appraise  Motivation  Factors  Influencing 

Consumers  in  the  Purchase  of  Beef ,  To  (1)  identify  some  of 
the  motivating  factors  influencing  consumers  in  their  choice 
of  beef;  (2)  learn  motivation  factors  affecting  selection 
and  purchase  of  beef  as  they  relate  to  occupation,  income, 
education,  age,  time  married,  family  composition,  nationality, 
race,  religion  and  place  of  residence  of  families;  and  (3) 
learn  habits  of  families  with  respect  to  their  knowledge  and 
use  of  beef,  grades  and  cuts  preferred,  and  preparation 
methods  used* 

Home  Econ.  917  (SM-19) 
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Mich.         Family  Practices  in  the  Purchase  and  Use  of  Selected 
Items  of  Apparel  for  Girls  Six  to  Twelve  Years  of  Age. 
To  (1)  provide  information  that  would  help  homemakers 
spend  money  wisely;  and  (2)  help  production  and  marketing 
agencies  to  assess  consumer  preferences  and  demands  for 
apparel  for  girls  6  to  12  years. 

Home  Econ.  U87  (NC-21*) 

(See  also  NC-21*,  The  Consumption,  Characteristics, 

and  Serviceability  of  Textile  Products,  in  Part  13 

section  c ) 

Mich.         Consumer  Decision-Making  as  Rglated  to  the  Market 
Demand  for  Farm  Products!  To  determine  (l)  process  by 
which  consumers  arrive  at  decisions  determining  allocation 
of  income  to  all  food,  to  particular  food  groups,  and  to 
some  individual  foods;  and  (2)  some  of  the  important 
factors  related  to  variations  in  such  allocation  decisions 
between  families. 

Agr.  Econ.  ES  k9$ 

Mich.         Variations  in  Demand  and  Consumption  of  Food  Products 

in  Lansing,  Michigan.  To  determine  variations  and  trends  in 
purchases  of  particular  food  products  among  groups  of  the 
population  as  related  to  variations  in  prices,  incomes, 
employment,  advertising,  introduction  of  new  products  or 
products  of  different  form,  changes  in  consumption  of 
other  food  products  and  other  socio-economic  factors. 
Agr.  Econ.  ES  1*°6 

Miss.         Effectiveness  of  Specified  Programs  for  Increasing 

Milk  Drinking  by  Homemakers*  To  determine  relative  effective • 
ness  of  h  types  of  education  programs  on  milk  drinking  by 
homemakers. 

Home  Econ.  HJ-6  (SM-13) 

Miss.         Decision-Making  Factors  in  Buying  Dairy  Products. 

To  determine  {!)   sources  and  types  of  information  used  in 
making  purchase  decisions;  (2)  influence,  in  decision-making, 
of  such  factors  as  socio-economic  status,  income,  race, 
urbanization,  attitudes,  beliefs,  knowledge  and  experiences 
relating  to  dairy  products;  (3)  processes  by  which  home- 
makers  accept  new  dairy  products  or  new  uses  for  familiar 
dairy  products;  and  (h)   relationship  of  these  to  purchase  and 
use  of  dairy  products. 

Home  Econ.  KJ-8  RRFJ3  (SM-13) 
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Miss.         The  Influence  of  Locker  Plants  and  Home  Freezers  on 
the  Consumption  and  Market  Outlets  for  Locally-Produced"" 
Farm  Products*  To  determine  (l)  kinds,  sources,  amounts 
and  costs  of  foods  stored  in  community  and  home  freezers; 
and  (2)  kinds  of  marketing  services  used  and  wanted  and 
methods  of  supplying  services  more  efficiently;  and  (3) 
to  evaluate  value  of  frozen  foods  as  to  money  costs, 
time-saving,  and  diet  improvements. 
Home  Econ.,  Agr.  Scon,  ES  U60 

Miss*         Food  Purchases  and  Use  Practices  of  Families  of  Gain- 
fully""Employed  Homemakers*  To  study  kinds,  amounts,  and 
sources  of  foods  used,  types  of  menus,  time  spent  in  food 
activities,  and  facilities  for  food  preparation  of  rural 
and  urban  families  with  wife  employed  to  determine  needed 
adjustments  in  marketing  organizations  and  facilities  as 
increasing  numbers  of  homemakers  enter  gainful  work. 
Home  Econ.  ES  5>U2 

Mo*  Human  Factors  Affecting  Food  Selection  and  Consumption 

Patterns  and  Their  Relationship  to  the  Market*  To  (1) 
distinguish  and  characterize  the  significant  sociological 
and  psychological  factors  influencing  food  consumption 
patterns;  (2)  evaluate  the  importance  of  the  factors  as 
motives  affecting  food  selection  in  the  markets;  and  (3) 
investigate  the  relationship  of  consumer  education  to 
basic  motives  affecting  food  selection* 
Rur.  Socio 1.  and  Home  Econ.  266 

Mont*         Availability,  Price,  and  Characteristics  of  Selected 
Fruits  and  Vegetables  in  Retail  Stores  in  Representative 
Areas  of  Montana"!  To  determine  availability,  price  and 
characteristics  of  selected  fruits  and  vegetables  in  retail 
stores  in  representative  areas* 
Home  Econ.  1010  (1M-26) 

N.  Mex*        The  Availability  of  Certain  Fruits  and  Vegetables  in 

Representative  Areas  of  New  Mexico*  To  determine  availability 
of  certain  fresh  and  processed  fruits  and  vegetables  in 
retail  food  markets  in  2  representative  localities  in 
New  Mexico* 

Home  Econ.  161  (WM-26) 


N.  Y.         Qualities  of  Garments  and  Factors  in  Their  Selection 
(Cornell)  and  Use  That  Influence  Consumer  Satisfaction*  To  determine 
(1)  the  relationship  between  satisfactions  received  from 
garments  and  the  characteristics  of  the  garments  and  the 
practices  in  their  selection,  use  and  care;  (2)  the  relation- 
ship among  selected  components  of  satisfaction  and  between 
these  and  overall  satisfaction;  (3)  to  test  various  techniques 
for  measuring  over-all  satisfaction  and  components  of  satis- 
faction; (h)   investigate  methods  of  obtaining  data  on 
interests  and  values  to  be  used  in  the  regional  study  to 
relate  -to  patterns  of  components  of  satisfaction;  (5)  deter- 
mine relation  of  age,  selected  socio-economic  characteristics 
and  the  values,  interests,  and  motivations  of  the  individual 
to  over-all  satisfaction;  (6)  further  investigate  and  improve 
methods  of  relating  wearers'  opinions  of  garments  to  physical 
and  chemical  test  data  obtained  in  the  laboratory  on  the 
fabrics  of  the  new  and  worn  garments;  (7)  improve  ways  of 
relating  the  laboratory-wear  phases  of  study  to  field 
phases;  and  (8)  develop  basic  principles  regarding  factors 
in  selection  and  use  that  will  predict  consumer  satis- 
factions with  a  garment. 

Textiles  &  Clothing  159  (NE-19) 

(See  also  NE-19,  Consumer  Satisfaction  with  Clothing 
as  Related  to  Characteristics  of  the  Garments  and 
Consumer  Practices  in  Selection,  Care  and  Use, 
Part  13  section  c.) 

N.  Y.         Differences  in  Food  Management  Practices  of  Some 
(Cornell)  Gainfully  Employed  Women  and  Some  Full^Time  Homemakers  with 
Small  Children*  To  compare  expenditures  for  food,  the  form 
in  which  food  is  obtained,  and  the  practices  of  families 
of  gainfully  employed  women  and  full-time  homemakers  with 
children,  in  regard  to  number  and  kinds  of  meals  served. 
Household  Econ.  and  Mgt.  239 

Ohio  A  Technique  for  Studying  Factors  Which  Influence  the 

Selection  or  Choice  of  Slacks  and  Jeans  and/or  Other 
Specified  Ready-to-Wear  Garments  for  Children*  To  (1)  deter- 
mine buying  practices  followed  in  purchase  of  ready-to-wear 
outer  garments  for  children  ages  6-9;  (2)  develop  and  appraise 
techniques  used  for  determining  factors  which  influence 
selection  of  slacks  and  jeans  for  girls  and  boys  6-9;  and 
(3)  compare  expressed  preferences  and  actual  practices  of 
mothers  in  selecting  these  items. 
Home  Econ.  12U  (NC-2U) 

(See  also  NC-21±,  The  Consumption,  Characteristics  and 
Serviceability  of  Textile  Products,  Part  13  section  c« ) 
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Oreg.         Availability  and  Price  of  Selected  Fruits  and 
Vegetables  in  Oregon  Retail  Stores .  To  determine 
availability  and  prices  of  selected  fresh  and  processed 
fruits  and  vegetables  in  Oregon  retail  stores. 
Home  Econ.  3U5  (WM-26) 

Pa.  Factors  in  Garment  Selection  and  Use  That  Influence 

Consumer  Satisfactions*  To  (1)  investigate  interrelation- 
ships  of  consumer  satisfactions  derived  from  garments, 
specific  characteristics  of  garments,  use  and  care  of 
garments,  consumer  practices  in  buying  garments,  and 
certain  socio-economics  factors  in  pattern  of  living; 
and  (2)  improve  methodology  of  studying  these  factors. 
Home  Econ.  120$  (NE-19) 

(See  also  NE-19,  Consumer  Satisfaction  with  Clothing 
as  Related  to  Characteristics  of  the  Garments  and 
Consumer  Practices  in  Selection,  Care  and  Use,  in 
Part  13,  section  c. ) 

Pa.  Factors  Affecting  Acceptance  of  New  Food  Products. 

To  (l)  discover  consumer  attitudes  related  to  acceptance 
of  new  food  products;  and  (2)  analyze  selected  variables 
associated  with  attitudes  concerning  acceptance  of  new 
food  products. 

Agr.  Econ.  and  Rur.Sociol.  13U0 

Pa.  Increasing  Demand  for  Agricultural  Products  by 

Improving  Food  Consumption  Practices.  To  (1)  learn  effect 
of  various  characteristics  as  nationality,  education, 
occupation,  religion,  and  related  social  factors  on  food 
habits  and  attitudes  resulting  in  a  variation  in  consumption; 
and  (2)  develop  and  test  education  program  to  increase 
consumption  levels. 

Agr.  Econ.  and  Rur.  Sociol.  ES  U66 

Teim.         Decision-Making  Factors  in  Consumer  Buying  of  Dairy 

Products.  To  determine  (.1)  sources  and  type's  of  information 
used  by  consumers  in  making  purchase  decisions  about  dairy 
products;  and  (2)  relation  between  income,  education,  age, 
attitudes,  etc.  and  the  purchase  and  use  of  dairy  products. 
Home  Econ.  170 

Tex.  Decision  Making  Factors  in  Block  Beef  Purchases  and 

Their  Relation  to  Beef  Acceptability  as  Determined  by- 
Objective  Tests  and  Panel ^Ratings  on  Carcasses  from  Cattle 
of  Known  History^  To  identify  and  evaluate  (1)   decision 
making  factors  in  block  beef  purchases;  (2)  characteristics 
suitable  for  predicting  eating  quality  of  beef;  and  (3) 
recommend  classification  of  block  beef  supply  according  to 
preferences  of  consumer  and  wholesale  buyers. 

Anim.  Husb.,  Home  Econ.,  Agr.  Econ.  1093  (SM-19) 
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Tex.  Tiny  Consumers  Select  Specified  Foods .  To  determine 

(1)  present  family  food  selection  patterns  within  the  state ; 

(2)  types  of  factors  influencing  purchase  of  specified  family 
foods,  including  source  and  types  of  information  consumer 
uses  in  making  decisions,  various  kinds  of  factors  involved 
in  decision-making  process  and  the  relation  between  sources 
of  information  and  factors  involved  in  decision-making  to 
purchase  and  use  of  food;  and  (3)  to  test  consumers1 
responses  to  educational  and/or  promotional  programs  and 
controlled  merchandising  experiments  directed  toward  in- 
fluencing decisions  to  buy  foods  studied  in  Objective  2. 

Home  Scon.  112U  (SM-13) 

Utah  The  Availability  of  Fresh  and  Processed  Fruits  and 

Vegetables  in  Utah.  To  determine  availability  of  specific 
fresh,  frozen,  and  otherwise  processed  fruits  and  vegetables 
in  retail  food  markets  in  selected  areas  of  Utah. 
Foods  and  Nutrition  and  Agr.  Econ.  U87  (701-26) 

Va.  The  Decision-Making  Factors  Involved  in  Consumers' 

Selection  of  Different  Types  of  Fluid  Milk  and  Dairy  Products. 
To  (1)  determine  sources  and  types  of  information  used  by 
consumers  in  making  decisions  in  purchasing  fluid  milk  and 
other  dairy  products,  factors  involved  in  decision-making 
and  the  relationship  between  above  items  3  and  (2)  test 
consumers1  responses  to  controlled  events  or  actions 
relative  to  fluid  milk  as  studied  in  (1). 
Home  Econ.  86OU3  (SM-13) 

Va.  Analysis  of  Decision-Making  Factors  Employed  by  Con- 

sumers in  Determining  the  Quality  and  Quantity  of  Beef 
Purchases.  To  {!)   identify  and  evaluate  major  decision- 
making factors  used  by  consumers  in  selection  and  purchase 
of  beef ;  (2)  evaluate  consumers'  knowledge  of  selected 
physical  or  grade  characteristics;  (3)  learn  consumers' 
satisfaction  or  dissatisfaction  with  respect  to  kinds  and 
quality  of  beef  readily  available  to  them  and  retail 
merchandising  techniques  in  local  markets;  (U)  kinds, 
qualities,  and  form  in  which  beef  is  sold  in  selected 
areas;  and  (£)  kinds  and  quality  beef  purchased  by  institu- 
tions and  their  reasons. 

Agr.  Econ.  93908  (SM-19) 
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W.  Va.        Qualities  in  Blouses;  The  Relations  of  Those  Con- 
sidered in  Selection  to  the  Satisfactions  Found  in  Wear* 
To  determine  (1)  specific  qualities  consumer-buyers 
consider  in  selecting  blouses;  (2)  relationships  between 
buying  practices,  qualities  desired  in  blouses,  care 
given,  price  paid,  and  satisfactions  or  dissatisfactions 
from  individual  blouses 3  and  (3)  fabric  and  construction 
characteristics  similar  to  those  most  often  bought  as 
determined  by  checking  purchases  at  point  of  retail  sale. 
Home  Econ.  77  (NE-19) 

(See  also  NE-19,  Consumer  Satisfaction  with  Clothing 
as  Related  to  Characteristics  of  the  Garments  and 
Consumer  Practices  in  Selection,  Care  and  Use,  in 
Part  13  section  c.) 

Wyo.  Factors  JKiich.  Affect  Consumer  Purchase  and  Utiliza- 

tion of  Fruits  and  Vegetables .  To  determine  availability 
and  prices  of  selected  fresh  and  processed  fruits  and 
vegetables  in  retail  stores  in  2  Wyoming  counties* 
Home  Econ.  661*  (WM-26) 
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MANAGEMENT  OF  MONEY  RESOURCES  OF  THE  FAMILY 

Ala.  An  Economic  Analysis  of  Farm  and  Home  Managerial 

Opportunities  and  Adjustments  in  Alabama  Agriculture. 
To  learn  (1)  economic  opportunities  of,  and  farm  and  home 
managerial  adjustments  made  by,  farm  families  cooperating 
in  farm  and  home  development  activities  of  Alabama 
Agricultural  Extension  Service  and  identify  farm  and 
family  characteristics  contributing  to  opportunities 
and  adjustments;  (2)  manner  and  extent  to  which  farm  and 
household  units  have  been  combined  in  managerial  per- 
formance of  cooperating  families;  (3)  variations  in 
organization  and  procedures:  in  farm  and  home  development 
activities  at  county  level;  and  (U)  mate  detailed  manage- 
ment analyses  of  specific  farm  and  home  unit  problems 
and  establish  a  framework  for  handling  difficulties* 
Agr.  Econ.  11$ 

111,  Consumption  Studies  in  Rural  Families*  To  collect, 

analyze,  interpret,  and  publish  facts  regarding  utilization 
of  income,  and  management  of  money  and  non-money  resources 
of  a  select  group  of  rural  families  over  a  period  of  years. 
Home  Econ.  60-362. 

111.  A  Longitudinal  Study  of  How  Farm  Families  Obtain 

Financial  Security*  To  (1)  evaluate  economic  experiences 
of  farm  families,  who  have  kept  long  time  farm  and  family 
accounts,  in  earning,  spending,  and  saving  the  income;  (2) 
evaluate  decisions  made  and  techniques  used  in  making 
progress  toward  family  goals;  and  (3)  translate  these  experi- 
ences into  terms  helpful  to  other  families. 
Home  Econ<*,  Agr.  Econ.  6O-363  (NC-32) 

Ind*  Advancement  of  Rural  Family  Financial  Security  Through 

Use  of  Family  Resources*  To  (1)  learn  how  farm  families 
define  financial  security  and  nature  of  variations  in 
definition  as  they  may  be  related  to  stage  of  family  life 
cycle,  number  of  earners,  composition  of  family  income, 
level  of  consumption  and  standard  for  living,  extant  and 
nature  of  savings  and  investments,  and  family's  participa- 
tion in  group-provided  benefits;  (2)  learn  what  families 
consider  their  problems  are  in  attaining  financial  security, 
and  what  sources  of  insecurity  exist  for  them;  and  (3) 
assess  Importance  to  the  families  of  various  means  of 
attaining  financial  security  being  used  or  sought  and  learn 
how  these  means  were  chosen* 
Home  Econ.  907  (NC-32) 
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Iowa  Factors  Related  to  Use  of  Credit  Resources  by  Rural 

Families ♦  To  {X)   learn  nays  in  which  rural  families  use 
consumption,  production,  and  mortgage  credit;  (2)  analyze 
relation  of  certain  factors  to  past,  present,  and  antici- 
pated uses  of  the  three  forms  of  credit,  knowledge  of 
credit  as  a  family  resource  and  attitudes  toward  credit 
as  a  resource;  and  (3)  learn  conditions  under  which  credit 
is  a  help  and  when  a  hindrance,  and  develop  criteria  for 
helping  families  with  their  decision-making  as  to  use  of 
credit. 

Home  Econ.  1349  (NC-32) 

Kans.         Economic  Status  and  Plans  for  Future  Security  of  Rural 
Families*  To  analyze  financial  provisions  made  by  Kansas 
families  for  retirement  and  family  contingencies. 
Home  Econ.  U27  (NC-32) 

Ky.  A  Study  of  the  Factors  Affecting  Production  Plans  of 

Fa 


Individual  Farmers  and  the  Allocation  of  Capital  and  Labor 


Between  Farm  Family  Consumption  and  Use  in  Farm  Production* 


jjet.ween  farm  j  amily  consumption  ana  use  in  .farm  Froauc 
"to  (1)   understand  overall  family  plan  for  distributing 
gross  income  of  the  farm;  (2)  ascertain  basis  for  decisions, 
made  in  past,  by  farmers  to  invest  or  disinvest  in 
separate  or  whole  parts  of  their  farm  business;  (3)  find 
how  supplemental  income  such  as  part-time  employment, 
affect 8  nature  of  assets  and  their  control;  and  (U)  ascertain 
effects  of  investment  decisions,  distribution  of  gross  farm 
income  and  supplemental  income  upon  growth  of  productive 
assets,  upon  productivity  of  resources  and  upon  consumption 
patterns  of  the  farm  family. 
Agr.  Econ.  28 

Mich.         The  Decision-Making  Process  in  Its  Relation  to  the 
Advancement  of  Rural  Family  Financial  Security^  To  (1) 
obtain  realistic  and  detailed  picture  of  how  decisions 
on  financial  security  are  made;  (2)  relate  awareness  of 
process  of  decision-making  to  the  satisfactoriness  to 
family  of  decisions  made;  (3)  ascertain  underlying  values 
of  families  concerned,  and  relate  these  to  decisions 
made;  and  (U)  assess  relative  strength  of  competing  family 
financial  goals. 

Home  Econ.  831  (NC-32) 
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Mo.  The  Relation  of  Family  Financial  Security  to  the 

Use  of  Credit  Resources  by  Rural  FamlliesT  To  (1)  deter- 
mine  ways  in  which  rural  families  use  credit  and  the 
relation  of  selected  factors  to  use  and  understanding 
of  credit  by  rural  families  and  their  attitudes  toward 
credit  as  a  resource ;  (2)  discover  the  conditions  under 
which  credit  advances  and  deters  rural  family  financial 
security  and,  based  on  these  findings,  to  develop  criteria 
for  helping  rural  families  toward  better  use  of  credit. 
Home  Econ.  311  (NC-32) 

Nebr.         Use  of  Possessed  Resources  to  Advance  Rural  Family 

Financial  Security •     To  determine  {!)   what  families  consider 
as  resources  already  gained  and  their  awareness  of  these; 
(2)  practices  families  follow  in  using  resources  to  reduce 
living  cost;  (3)  degree  of  acceptance  of  certain  attitudes 
common  in  practices  that  reduce  living  costs;  and  (U) 
financial  resources  families  have  used  and  will  use  in 
meeting  major  expenses. 

Home  Econ.  £62  (NC-32) 

N.  !•  Differences  in  Financial  Management  Practices  and 

(Cornell)     Short  Run  Adjustments  of  Some  Farm  and  Non-Farm  Families 
When  the  Income  Received  Fluctuates  or  is  Stable. 
To  (1)  study  the  week-to-week  or  month-to-month  adjust- 
ments  families  make  when  confronted  with  an  income 
uncertain  in  amount  and/or  timing;  (2)  learn  procedures 
used  in  coping  with  this;    (3)  examine  patterns  of  weekly 
or  monthly  expenditures  in  relation  to  annual  patterns; 
(k)  observe  if  regularity  of  income  is  related  to  use 
of  credit,   savings,  amount  of  fixed  commitments,  home 
production,  timing  of  large  expenditures,  inventories 
of  consumer  goods  carried  and  net  worth;  and   (5)   study 
extent  and  manner  by  which  families  try  to  even  out 
irregularities  in  amount  and  timing  of  total  family 
income  and  the  extent  to  which  their  actions  are  successful. 
Household  Econ.  and  Mgt.  200 

N.  T.  A  Study  of  the  Financial  Management  Practices,   Problems 

(Cornell)     and  Attitudes  of  Young  Couples  in  a  Rural  Area.     To  study 
financial  management  of  young  couples  to  learn  the  capital 
they  had  at  marriage,   capital  accumulated  since  marriage, 
current  income  in  amount  and  sources,  current  expenditures, 
and  attitudes  and  practices  related  to  financial  manage- 
ment. 

Household  Econ.  and  Mgt.  201 
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N.  Y.         Contributions  to  the  Real  Income  of  Families  as  a 
(Cornell)  Result~of  the  Productive  Activities  of  the  Homemaker. 

To  (1)  determine  and  value  in  dollars  the  amount  of~work 
and  organization  carried  on  by  the  homemakerj  (2)  study 
the  influence  of  some  aspects  of  environment  in  which 
work  is  done,  specifically  the  level  of  capital  invest- 
ment and  selective  factors  relative  to  housingj  and  (3) 
study  relation  of  the  homemaker' s  concept  of  her  role, 
her  acceptance  of  role,  and  her  feelings  of  satisfaction 
with  her  performance  to  the  level  of  home  production. 
Household  Econ.  and  Mgt.  2iil 

N.  Y.         Development  of  a  Definition  of  Family  Life  Cycle 
(Cornell)  for  Use"  in  Studying  Family  Financial  Management* 

To  develop  a  definition  of  family  life  cycle  in  terms 
which  will  be  useful  in  studying  family  financial 
management. 

Household  Econ.  and  Mgt.  2U2 

Ohio  A  Study  of  the  Income  and  Money  Disbursements  of 

Beginning  Farm  Families  in  Terms  of  Inter -Farm- Household 
Operation,  Management,  Family  Satisfactions,  and  Future 
Plans.  To  (1)  identify  conditions  which  influence 
varying  levels  of  achievement  of  young  families  trying 
to  become  established  in  farming;  (2)  gain  insight  into 
inter-relationships  of  inter-farming-household.  operations, 
expenditures,  evidences  of  planned  management,  family 
satisfactions,  and  problems  evidenced  in  starting  farming; 
and (3)  provide  needed  information  for  those  who  work  with 
the  needs  and  problems  of  beginning  farm  families. 
Home  Econ.  I63  (NC-32) 

Vt«  The  Economic  Status  of  Vermont's  Aged  Farmers  and 

Their  Wives  or  Widows.  Determine  in  what  conditions  Vermont 
farmers  of  65  or  older  and  their  wives  or  widows  are  living 
by  determining  if  they  have  provided  for  their  old  age;  the 
proportions  of  them  who  are  self  supporting;  proportion  who 
help  support  others;  if  they  are  dependent — to  what  extent 
and  on  whom;  amount  and  source  of  their  income;  proportion 
of  them  gainfully  employed  in  farm  and  non-farm  occupations; 
if  unemployment  is  due  to  lack  of  opportunity,  poor  health, 
or  that  they  do  not  need  work;  if  they  are  happy  in  work; 
where  they  are  living — if  on  farms  where  they  formerly  lived, 
or  some  other  farm  or  non-farm  area;  and  by  learning  details 
of  their  domicile  status  and  comfort  and  convenience  of 
housing. 

Home  Econ.  63 
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Wis.  Financial  Security  of  Aged  Rural  Farm  Population  of 

the  North  Central  Regioru  To  learn  (1)  "what  farm  people 
65  or  over  consider  necessary  to  establish  their  financial 
security;  (2)  degree  to  which,  and  means  by  which,  they 
have  or  are  now  making  plans  for  security;  and  (3)  set  up 
objective  criteria  outlining  what  is  meant  by  financial 
security  for  farm  families,  recognizing  probable  variation 
according  to  period  of  family  cycle,  farm  tenure,  purposes 
to  be  served  by  family  security,  influence  exerted  by 
competition  between  family  security  and  advancement  of  farm 
as  a  productive  unit,  or  other  important  variables* 
Home  Econ.  1011*  (NC-32) 
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MANAGE&ENT  OF  THE  HOUSEHOLD  AND  CONDUCT  OF  HOUSEHOLD  TASKS 

HI.         Determination  of  the  Effectiveness  of  Detergents  on 
Cotton ,  Wool „  Viscose,  Nylon,  Orion,  and  Dacron  Fabrics 
at  Various  Temperatures  and  Concentrations*  To  determine 

(1)  how  effectively  various  types  of  detergents  remove 
soil  from  fabrics  of  varying  fiber  content;  (2)  what 
effect  washing  temperature  has  on  the  cleaning  efficiency 
of  these  detergents,  especially  those  sold  as  "cold  water" 
detergents;  (3)  optimum  detergent  concentrations  for 
balancing  cleaning  efficiency  and  economy;  and  (k)   how 
effective  fluorescent  bleaches  are  in  helping  to  maintain 
whiteness  of  laundered  fabrics* 

Home  Econ.  6O-38U 

N*  Y.         A  Study  of  Rural  Home  Situations  and  Practices  That 
(Cornell)  Contribute  to  Satisfactory  Laundry  Results*  To  (1)  deter- 
mine quality  of  washing  obtained  in  varied  home  laundry 
situations;  and  (2)  investigate  factors  that  cause  variations 
in  quality* 

Household  Econ.  and  Mgt.  IJk 

Ohio  Physiological  Responses  of  Women  at  Work  in  the  Home: 

Relationship  to  Methods  of  Work  and  to  Design  of  Work  Areas 
and  Labor-Saying  Appliances*  To  (1)  determine~energy  re- 
quirements  of  women  in  performance  of  household  tasks; 

(2)  ascertain  methods  of  work  needing  a  minimum  of  effort 
and  time;  (3)  determine  relationship  between  energy  re- 
quirements for  women  and  space  arrangements  of  work  areas 
in  home;  (k)   use  energy  needs  as  one  of  bases  in  planning 
activity  space  areas  by  architects  and  home  planners; 

(f>)  determine  relationships  of  energy  needs  to  design  of 
various  labor  saving  appliances  in  home;  and  (6)  translate 
findings  for  use  of  appliance  designers  as  means  for 
improved  designs* 

Home  Econ.  8O-3  (NC-9) 

(See  also  NC-9,  Farmhouse  Requirements  and  Their 

Application  in  the  Improvement  in  Farm  Housing, 

in  Part  13  section  b,  ) 

R*  I*         The  Impact  on  Effective  Body  Mechanics  of  Design  and 
Arrangement  of  Selected  Kitchen  Equipment — Memo-Motion 
Studies*  Investigate  effects  of  (1)  variations  in  the 
placement  of  the  oven  and  related  work  and  storage  areas 
on  the  body  mechanics  of  the  worker;  (2)  use  of  multiple 
and/or  portaDxe  cooking  centers,  and  traditional  range,  on 
body  mechanics  of  worker;  and  (3)~nse  of  specialized 
electrical  cooking  appliances  on  "body  mechanics  of  the 
worker* 

Home  Econ.  Ii56 
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S.  Dak.        Farm  and  Home  Water  Quality  Improvement.  To  (1) 
investigate  ways  to  reduce  salt  content  of  farm  water 
supplies  and  adapt  them  to  farm  water  system;  (2)  learn 
ways  for  home  laundering  in  excessively  hard  waters 
which  will  give  suitable  whiteness  retention  and  fabric 
strength  retention;  and  (3)  learn  effects  of  various 
types  of  high  salt  waters  on  flavor,  texture  and 
nutritional  value  of  foods,  and  study  remedial  measures. 
Home  Econ.  and  Biochem.  27f> 

Term.         A  Study  of  Procedures  to  Use  with  Washing  Machines 

to  Obtain  Results  Satisfactory  to  Families 'from  the  Stand- 
point of  Cost  and  Soil  Removal*  To  learn  (1)  the  ease 
and  completeness  with  which  washing  machines  remove  soil 
from  cloth  in  relation  to  hardness  of  water,  temperature 
of  water,  and  concentration  of  detergent;  (2)  cost  of 
using  water  of  various  degrees  of  hardness  and  at  various 
temperatures;  and  (3)  amount  of  degradation  of  fabric  as 
related  to  factors  listed  in  (1) • 
Home  Econ.  116 

Wis,         Time  Spent  in  Production  of  Goods  and  Services  by 

Household  Members  for  Their  Own  Consumption  in  Relation  to 
House  Arrangement  and  Equipment*  To  (1)  determine  volume" 
of  household  production  in  terms  of  (a)  amount  of  goods 
produced  at  home,  (b)  proportion  of  home  produced  to  total 
goods  consumed,  and  (c)  changes  in  level  of  production 
over  the  past  10-year  interval;  (2)  secure  information  on 
time  spent  in  household  work  and  the  influence  of  such 
factors  as  house  arrangement,  mechanical  equipment  and 
pressure  of  other  jobs;  and  (3)  discover  means  of  reducing 
time  spent  in  household  work. 
Home  Econ.  821; 
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REGIONAL  PROJECTS 

NC-32  Factors  Affecting  Financial  Security  of  Rural 

Families ♦     To  (1)  obtain  data  for  developing  criteria 
which  will  serve  in  estimating  the  extent  of  present 
financial  security  among  rural  families;   (2)  analyze 
the  use  of  rural  family  resources  for  advancement  of 
financial  security  and  to  identify  conditions  which 
influence  level  of  achievement;  and  (3)  make  informa- 
tion available  which  might  be  used  in  measuring 
degrees  of  farm  family  financial  security  and  means 
by  which  it  may  be  advanced. 

Contributing  projects:  111.,  II,  Ind.  II,  Iowa  II, 
Kans.  II,  Mich.  II,  Mo.  II,  Nebr.  II,  Ohio  II, 
and  Wis .     II.     Coop.ARS 

SM-13  Why  Consumers  Select  Specified  Foods.     To  (1)  deter- 

mine, in  the  purchasing  of  specified  family  food  supplies, 
(a)  the  sources  and  types  of  information  used  by  the 
consumer  in  making  decisions,    (b)  the  factors  involved 
in  decision  making,  and  (c)  the  relationships  of  items 
in  (a)  and  (b)  to  the  purchase  and  use  of  selected  foods; 
and  (2)  test  consumer's  responses  to  controlled  events 
or  actions  relative  to  the  foods  studied  in  Objective  1. 
Contributing  projects:  Ala.  I,  Ark.  I,  Ga.  I, 
Ky.  I,  Miss.   (2  projects)  I,  Tenn.  I,  Tex.  I, 
and  Va.  I. 

SM-19  Motivating  Factors  in  Consumer  Purchases  of  Beef. 

To  (1)  identify  and  evaluate  decision-making  factors 
in  block  beef  purchases ;  (2)  identify  and  evaluate 
characteristics  suitable  for  predicting  eating  quality 
of  beef ;  and  (3)  integrate  such  characteristics  into 
grades* 

Contributing  projects:  Ala.  I,  Ga.  I,  La.  I, 
Tex.  I,  and  Va.  I.   (See  also  La.,  Tex.,  Va.,  all 
IIC  and  N.  Car.  IID   in  Part  Ik  section  c.) 
Coop.  AMS 

WM-26  Factors  Which  Affect  Consumer  Purchase  and  Utilization 

of  Fruits  and  Vegetables*     To  determine  the  ways  in  which 
(1)  characteristics,  prices,  and  availability  of  selected 
fruits  and  vegetables;   (2)  characteristics  of  families; 
and  (3)  physical  equipment  available  in  the  home  affect 
the  quantities  and  qualities  consumed,  the  manner  in  which 
they  are  used  in  the  home,  and  the  practices  followed  in 
their  purchase. 

Contributing  projects:  Ariz.  I,  Calif. I,  Colo.  I, 
Idaho  I,  Mont.  I,  N.  Mex.   I,  Oreg.  I,  Utah  I,  and 
Wyo.   I. 


LIST  OF  COMPILATIONS  OF  FEDERAL-GRANT  RESEARCH  PROJECTS 
AT  STATE  AGRICULTURAL  EXPERIMENT  STATIONS 


ARS-23-8 

Part 
Numbers 


Title  of  Section 


1 
2 


Agricultural  Chemistry 
Agricultural  Economics 


Agricultural  Engineering 

Animal  Husbandry 

Dairy  Husbandry 

Dairy  Technology 

Entomology  &  Economic 
Zoology 


Field  Crops 


Food  Science  &  Technology 


Agricultural  Chemistry 

a.  Prices,  Incomes,  & 

General  Studies  of  Com- 
modities &  Industries 

b.  Farm  Management 

c.  Land  Economics 

d.  Farm  Finance  &  Taxation 

a.  Land  &  Water  Use  &  Develop- 

ment 

b.  Power  Machinery  &  Equipment 

c.  Farm  Structures  &  Materials 

a.  Beef  Cattle 

b.  Sheep  &  Goats 

c.  Swine 

Dairy  Cattle 
Dairy  Technology 


a. 
b. 


d. 


Field  Crop  Insects 
Fruit,  Nut  &  Vegetable 

Insects 
Miscellaneous  Insects  & 

Economic  Zoology 
Insecticides 


10      Forage  Crops,  Pastures 
&  Ranges 


a.  Cereal  Crops 

b.  Oil,  Fiber,  Tobacco  & 

Sugar  Crops 

a.  Food  Chemistry,  Micro- 

biology,  Sanitation  & 
Public  Health 

b.  food  Engineering,  Processing, 

Product  and  Process  Develop- 
ment, Utilization  and  Waste 
Disposal 

c.  Food  Quality  &  Standards, 

Acceptance,  Preference,  & 
Marketing 

Forage  Crops,  Pastures 
&  Ranges 


11 


Forestry 


Forestry 


ARS-23-8 

Part 
Numbers 


Title  of  Section 


12 
13 


1A 


15 
16 
17 


18 

19 
20 
21 


22 

23 
24 


Fruits  &  Nuts 
Home  Economics 


Economics  of 
Marketing 


Meteorology 

Ornamental  &  Drug  Plants 

Plant  Pathology 
&  Bacteriology 


Plant  Physiology 
&  Nutrition 

Poultry  Industry 

Rural  Sociology 

Soils 


Vegetables 

Veterinary  Science 
Weeds 


Fruits  &  Nuts 

a.  Human  Nutrition 

b .  Housing 

c.  Clothing  &  Textiles 

d.  Foods-Consumer  Quality 

&  Utilization 

e.  Household  Economics  & 

Management 

a.  Field  Crops 

b.  Fruits  &  Vegetables 

c.  Livestock,  Meats  &  Wool 

d.  Dairy  Products 

e.  Poultry  &  Poultry  Products 

f.  Forest  Products  &  Ornamental 

&  Drug  Plants 

g.  Cross-Commodity  &  Functional 

Studie  s 

Meteorology 

Ornamental  &  Drug  Plants 

a.  Plant  Pathology,  Botany,  & 

Diseases  of  Miscellaneous 
Crops 

b.  Diseases  of  Field  Crops 

c.  Diseases  of  Fruit  Crops 

d.  Diseases  of  Vegetable   Crops 

Plant  Physiology  &  Nutrition 

Poultry  Industry 
Rural  Life   Studies 

a.  Soil  Chemistry  &  Microbiology 

b.  Soil  Fertility,    Management  & 

Soil-Plant  Relationships 

c.  Soil  Physical  Properties, 

Conservation  &  Classification 

a.  Vegetable  Crops 

b.  Potatoes 

Veterinary  Science 
Weed  Control 


